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Kenneth A. Hintz
7850 E. Duchess Drive, Unit 4, Bldg. 2
Phone: (907) 746-3713  E-mail: kh@kenhintz.com
Work: (907) 746-9317  E-mail: khintz@matsu.alaska.edu 
Web sites: www.kenhintz.com (portfolio,) www.antiqueangler.com Web sites: www.kenhintz.com (portfolio,) www.antiqueangler.com 

CAREER OBJECTIVE

A full-time position that challenges my creative and management experience and abilities.  

EXPERIENCE

College Marketing Manager. Advertising and design agency owner and Creative Director. Concept development, 
graphic design, production, writing, speaking and presentation skills. Studio manager, project scheduling, 
budget and project management. Hired and managed full time and freelance employees. Problem-solving. 

ACCOMPLISHMENTS 

Designed and produced identity marketing, radio, events, print advertising and collateral materials that 
increased brand awareness and attendance for Mat-Su College UAA in Palmer, Alaska.

Organized, coordinated, and promoted beneý t auction that raised more than $65,000 in four months at two 
locations, in Seattle, Washington and Vancouver, B.C., for injured artist.

Designed and produced award-winning print advertising campaigns and collateral materials that increased 
viewership and revenues for ABC afý liate KOMO TV-4 Seattle, Washington over eight year period.

Designed point-of-sale, special promotions and collateral materials for SeaFirst Bank in Seattle, Washington 
that successfully re-branded local branches to regional bank brand identity.

WORK HISTORY

MARKETING MANAGER, Mat-Su College University of Alaska Anchorage. Built new marketing program. Wrote 
marketing plan. Administered budget. Managed an employee. Designed effective print and media campaigns. 
Wrote radio ads and news releases. Coordinated events. Designed research. Established strategic relationships 
with local business. Shot high deý nition video and digital photography. Helped to increase attendance.

EVENTS COORDINATOR, University of Alaska Fairbanks. Designed and coordinated university functions 
including two major building naming ceremonies, new building  ground breaking, graduation ceremony for 
1500 graduates, and Chancellor's events. Designed and produced signage, publications and shot photography.

PRINCIPAL/CREATIVE DIRECTOR, Ken Hintz & Friends Advertising & Creative Services. Art direction, 
copywriting, branding, graphic design, promotions, event marketing, project and budget management, Web 
design and hosting, photography, consumer and business-to-business marketing, media buying, fund raising, 
trade shows, location scouting, photo-shoot art direction. 

Washington clients: KOMO TV-4, Aldus, Microsoft, SeaFirst Bank, U.S. Department of Labor, Governor 
Dixy Lee Ray, Washington Software Association, and FOX Network television afý liates (Seattle, Spokane, 
Yakima.) Designer/co-developer for computer CD-ROM experience: "Great Rivers of the West," a ground-
breaking interactive þ y ý shing adventure.

Oregon clients: Bellinger Reel Seats, Inc., 3rd. Avenue Antiques, Snake Brand Snake Guides, Panel 
Crafters Wood Products, City of Albany, Oregon.

Alaska clients: KYES TV-5, Touch N' Go Systems, Alaska Broadcasting Association, Midnight Sun Rod 
Company, Virtual AdVentures, KCPQ TV-13.




